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A message from BP America  
Chairman and President John Mingé

“   In 2014 alone, our operations contributed $135 billion to the American 
economy, and we spent $21 billion with thousands of vendors nationwide.”

1U.S. Economic Impact Report 2015

BP America Chairman and President John Mingé 
speaks to an athlete at the 2014 Warrior Games.

I am pleased to share with you our third annual 
U.S. Economic Impact Report, which offers a 

comprehensive overview of BP’s investments 
and operations in the United States. Like 
all companies in our industry, BP has been 
adjusting to the lower oil price environment. 
Even so, we make important contributions 
to America’s energy and economic security, 
and we continue to play a major role in the 
communities where we live and work.

Indeed, over the past decade, BP has been 
America’s largest energy investor. We employ 
about 17,000 people across the country, 
while supporting another 170,000 U.S. jobs 
throughout the supply chain. In 2014 alone, 
our operations contributed $135 billion to  
the American economy, and we spent  
$21 billion with thousands of vendors 
nationwide. Every year, we spend about 
$4.7 billion on payroll and benefits for U.S. 
employees, including pensions and other  
post-employment expenditures.

All told, BP has a bigger economic presence 
in the United States than we do in any other 
country. The size and scope of our U.S. 
presence underscores our commitment to 
America. For example:

•  In the exploration and production sector, 
BP holds the largest number of leases 
in the deepwater Gulf of Mexico and 
also is its largest investor over the past 
decade. Earlier this year we launched new 
partnerships with Chevron and ConocoPhillips 
that will accelerate development of the 
Gila and Tiber fields and allow access to 
the Gibson prospect. Meanwhile, we are 
maintaining our activity in Alaska’s massive 
Prudhoe Bay field and progressing Alaska’s 
liquefied natural gas project. In the lower 48 
states, our onshore business now operates 
as a separate entity — still wholly owned by 
BP — which provides the flexibility necessary 
to compete in unconventional plays such as 
the South Texas Eagle Ford Shale. 

•  In the fuels, lubricants and petrochemicals 
sector, we recently upgraded our Whiting, 
Toledo and Cherry Point refineries, and 
their collective daily refining capacity has 
increased to 744,000 barrels of crude oil. 
BP’s Whiting plant alone produces up to 
19 million gallons of refined fuel each day, 

which is enough to run 430,000 cars. We also 
are upgrading our Cooper River chemicals 
site as part of a $170 million project — to 
be completed next year — that will make 
it one of the world’s most efficient purified 
terephthalic acid manufacturing facilities.

•  BP’s marketing and trading business 
buys, sells and markets energy products 
throughout the country, helping fuel or 
power American cars, homes and businesses 
year-round. We are North America’s leading 
marketer of natural gas, serving more than 
2,000 producers and customers across the 
continent. In fact, we market enough natural 
gas in the U.S. and Canada to cover the 
combined daily needs of France, Germany, 
Spain and the United Kingdom.

•  In terms of our community initiatives, 
the Department of Defense and the U.S. 
Olympic Committee (USOC) have honored 
BP for supporting American military veterans 
and Paralympic athletes, respectively.  
A proud sponsor of the USOC and Team 
USA, we are supporting seven U.S. athletes 
— five Paralympians and two Olympians 
— training for the 2016 Games in Rio de 
Janeiro. In addition, our support for science, 
technology, engineering and math (STEM) 
education recently earned us the top ranking 
on Victory Media’s inaugural list of “STEM 
Jobs Approved Employers.”

As you will see in the pages that follow,  
the values that drive BP’s business  
decisions — safety, respect, excellence, 
courage, teamwork — also inspire our 
community efforts. We take pride in all our 
work and consider our employees to be our 
greatest assets. This report makes clear that 
our U.S. employees are helping us build a 
stronger BP — and that BP is helping build a 
stronger America.

John Mingé 
BP America Chairman and President
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All figures on these pages are approximate. 

  Figures are rounded up.

$135 billion
Economic value BP generated in the U.S., including revenue plus  

interest and dividend receipts, and proceeds from divestments, in 2014

673,000 

Oil and natural gas production (barrels of oil 
equivalent per day in the U.S. in 2014)

17,000
U.S. BP employees

7,500
U.S. vendors BP paid in 2014

BP shares U.S.-based 
investors hold40%

252,000
Oil and natural gas production  

(barrels of oil equivalent  
per day in the deepwater  

Gulf of Mexico in 2014)

$4.7 billion 
U.S. employees’ salaries and 

benefits spend, including pension 
and other post-employment 

expenditures in 2014

The numbers tell the story
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*   Excludes spend on response and 
restoration related to the Deepwater 
Horizon accident.

**  Based on geographical share ownership 
at year end 2014.

***  Comparison based on bcf/d (per reported 
wholesale trading volumes) annualized. 

$90 billion
U.S. capital expenditures and acquisitions (2005-14)

#1Marketer of natural gas in North America, 
meeting the equivalent of the combined daily 
needs of France, Germany, Spain and the 
United Kingdom***

$150 million
U.S. community program spend 
(2010-14)

170,000
U.S. jobs supported, not including 
BP employment

$2.3 billion
Dividends paid to U.S. shareholders in 2014**

$21 billion
U.S. vendor spend in 2014*

150 years 
BP’s U.S. history, which dates 
back to a Pennsylvania-based 
ARCO heritage company in 1866
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How BP operates
A closer look at the oil and gas business

BP delivers energy products 
and services to people 
around the world.
Through BP’s two main 
operating divisions, 
Upstream and Downstream, 
the company finds, develops 
and produces essential 
sources of energy, turning 
them into products that 
people need.
This process creates jobs, opportunities 
for local suppliers and tax revenues for 
governments.

Business model
      

           View more on www.bp.com/BusinessModel

BP in the U.S.

4
Production platforms in 
deepwater Gulf of Mexico — 
Atlantis, Mad Dog, Na Kika, 
Thunder Horse 

1,050 
Wells operated by BP Alaska in 
Greater Prudhoe Bay area at the 
end of 2014

5.5 million
Acres BP’s Lower 48  
onshore business spans 

7,100
BP- and ARCO-branded retail sites 
in the U.S. at the end of 2014

Finding 
oil and gas

First, BP acquires exploration rights. Then 
the company searches for hydrocarbons 
beneath the Earth’s surface using seismic 
imaging technologies.

Developing and extracting 
oil and gas

Once BP has found hydrocarbons, the 
company drills into the Earth to bring them 
to the surface.

Upstream
BP’s Upstream business manages oil and 
natural gas exploration, field development 
and production. 
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3
Refineries — Cherry Point 
(Wash.); Toledo (Ohio); 
Whiting (Ind.)

16
Wind farms in nine states

3
Petrochemical sites — Cooper 
River (S.C.); Decatur (Ala.); 
Texas City (Texas)

7.5 billion
U.S. gallons of aviation fuel that 
Air BP supplies to 2.35 million 
aircraft each year

Transporting and trading
oil and gas

BP moves hydrocarbons using pipelines, 
ships, trucks and trains.

Manufacturing
fuels and products

BP refines, processes and blends 
hydrocarbons to make fuels, lubricants  
and petrochemicals.

Marketing 
fuels and products

BP supplies its customers with fuel  
for transportation, energy for heat and  
light, lubricants to keep engines moving  
and petrochemicals required to make  
everyday items.

Downstream
BP’s Downstream business is the product- and 
service-led arm of BP, made up of three core 
businesses: fuels, lubricants and petrochemicals. 

International oil and  
gas markets

Lubricants

Petrochemicals

Biofuels

Investing
in renewable energy 

BP invests in and develops advanced  
biofuels and operates a major wind business. 
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Long-term energy trends
The energy landscape in 2035

A   recent surge in domestic oil and gas production has dramatically 
changed America’s energy landscape. 

BP’s Energy Outlook 2035 report projects that the U.S. will become 
energy self-sufficient by 2021 and a net oil exporter by 2031. It was  
only a decade ago that the U.S. imported more than 60 percent of the  
oil it used.

The Outlook predicts that, over the next two decades, America’s energy-
related carbon dioxide emissions will fall to 1986 levels; its energy 
intensity will decline by 39 percent compared with a global decline of 
36 percent; and its per capita energy use will drop to the lowest level in 
recorded history. 

During that same period, fossil fuels will remain the dominant source of 
U.S. energy consumption, but their share will decline from 85 percent in 

2013 to 79 percent in 2035. Consumption of specific energy sources will 
change significantly as well:

• Coal consumption will fall by 48 percent.
• Oil consumption will fall by 12 percent.
•  Natural gas consumption will increase by 30 percent, replacing oil as 

America’s most-consumed fuel around 2028. 

Overall U.S. energy consumption will rise by only 1 percent, but 
total production will grow by 32 percent. The significant increase in 
production will be largely driven by oil and gas production. 

The U.S. already is the world’s largest producer of natural gas, and by 
2016 it will become a net exporter of natural gas for the first time. It also 
will remain the world’s biggest liquids producer through 2035.

Natural gas replaces oil as the leading fuel 
in U.S. energy consumption around 2028 — 
increasing from 30 percent today to nearly  
38 percent in 2035. As a result, oil’s share  

of the fuel mix falls from 35 percent to  
31 percent, the lowest on record.

The U.S. remains the world’s largest producer 
of natural gas, accounting for 23 percent in 

2035, up from 21 percent today. The U.S. also 
becomes the world’s largest liquids producer 

(including biofuels) starting in 2013 and remains 
so through 2035.

U.S. energy intensity is 39 percent lower in 
2035, falling faster than the global decline of 
36 percent. Per capita energy use becomes 

the lowest on record by 2035.

With large increases in oil and  
natural gas production, the country becomes 
a net exporter of natural gas for the first time 

by 2016 and a net oil exporter in 2031.

Source: BP’s Energy Outlook 2035

38percent 31percent

View more on www.bp.com/EnergyOutlook
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BP’s activity in the U.S.
By the numbers

Nearly190,000
jobs supported, including  

BP employment

State *Jobs 
supported 

(includes BP  
employees)

**Vendor  
spend  
(in 2014)

Property  
taxes 

(in 2014) 

Alabama 3.4k+ $73m+ $3.3m+
Alaska 24.2k+ $1.6b+ N/A***
Arizona 60+ $30m+ $23k+
Arkansas 100+ $11.1m+ $320k+
California 1.4k+ $605m+ $2.7m+
Colorado 1.4k+ $235m+• $13.8m+
Connecticut 70+ $145m+ $6.8k+
Delaware 60+ $66m+ $7.2k+
District of Columbia 125+ $42m+ $30k+
Florida 900+ $150m+ $520k+
Georgia 300+ $265m+ $1.3m+
Hawaii 0 $26k+ 0
Idaho 80+ $720k+ $1.3k+
Illinois 11.2k+ $1.3b+ $4.5m+
Indiana 18k+ $445m+ $37m+
Iowa 50+ $20m+ $290k+
Kansas 40+ $1.3b+ $385k+
Kentucky 25+ $7m+ $370k+
Louisiana 8.9k+ $1.1b+ $5.5m+
Maine 125+ $8.4m+ 0
Maryland 350+ $16.1m+ 265k+
Massachusetts 125+ $140m+ $200+
Michigan 150+ $89m+ $315k+
Minnesota 40 $300m+ $140k+
Mississippi 2.2k+ $1.6m+ $5.9m+
Missouri 150+ $48m+ $1.3m+
Montana 30+ $39m+ $555k+
Nebraska 75+ $130m+ $9.5k+
Nevada 25+ $18.1m+ $500+
New Hampshire 40+ $14.8m+ 0
New Jersey 1.5k+ $280m+ $2.2m+
New Mexico 800+ $190m• $180k+
New York 175+ $315m+ $3.6m+
North Carolina 100+ $80m+ $40k+
North Dakota 2 $6.9m+ $900+
Ohio 6.2k+ $1.3b+ $995k+
Oklahoma 825+ $220m+• $1m+
Oregon 70+ $90m+ $1m+
Pennsylvania 300+ $285m+ $310k+
Rhode Island 15+ $3.3m+ $145k+
South Carolina 1.5k+ $59m+ $2.1m+
South Dakota 15 $140k+ $165k+
Tennessee 175+ $155m+ $110k+
Texas 28.1k+ $9.2b+ $54m+
Utah 50+ $50m+ $65k+
Vermont 0 $94k+ 0
Virginia 100+ $45m+ $1.6k+
Washington 8.4k+ $160m+ $10.6m+
West Virginia 9 $27m+ $185k+
Wisconsin 15+ $29m+ $12.9k+
Wyoming 825+ $275m+• $34m+

  Designates a top five state k = thousand m = million b = billion

Top five states for BP community spend 
(includes BP Foundation 2010-14) 

Alaska $26m+
Texas $24m+
California $15.3m+
Illinois $13.8m+
Louisiana $8.8m+

Top five states for BP-branded retail stations 
(as of June 2015) 

Wisconsin 575+
North Carolina 575+
Illinois 550+
Michigan 500+
Ohio 500+

The number of retail sites in this table and on the subsequent 
pages include sites operated by dealers, jobbers, franchisees or 
brand licenses under a BP brand. Retail sites scheduled to 
transition to the Marathon Petroleum Corp. brand as part of a 
sale completed in February 2013 are not included.

 *     The BP employment figures used to help calculate number 
of jobs supported in each state are based on the work 
locations of employees as of June 30, 2015, except for 
offshore workers.

**  The state totals for how much BP spends with vendors are 
based on the location of the addresses to which BP sent 
payments in 2014.

*** The property tax figure is not available.
•  Represents only planned capital and operating expenditures 

for BP’s natural gas business in the state in 2015.

All figures are approximate. Figures in the tables and the 
economic impact figures on the state pages have all been 
rounded down.

View more on www.bp.com/EnergyOutlook
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BP’s economic impact in all 50 states
BP contributes to economies throughout the United States, 
with the company having the strongest impact in 18 states.

Key facts

The Thunder Horse platform 
is located 150 miles southeast 
of New Orleans. The main 
deck is large enough to hold 
three regulation football fields. 
Thunder Horse is located in 
water depth 10 times the height 
of the Washington Monument.
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View more on www.bp.com/EIR 
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Exploration and production
Upstream operations

Fast facts

Thunder Horse (at right) is BP’s largest 
production and drilling platform in the Gulf of 
Mexico. It operates at a depth of 6,050 feet and 
can produce up to 250,000 barrels of oil and 
200 million cubic feet of natural gas every day. 

When Alaska’s Prudhoe Bay field was 
discovered in 1968, analysts estimated that 
it would produce about 9.6 billion barrels of 
oil. Forty-seven years later, thanks to BP’s 
investment in enhanced oil recovery and 
other innovative technologies, Prudhoe Bay’s 
total output stands at more than 12 billion 
barrels and counting.

BP is the largest operator in the Colorado 
San Juan Basin, which is one of North 
America’s leading sources of coalbed 
methane gas.

BP’s oil and gas exploration and production 
division is one of its core businesses, 

globally and in the United States. Teams in the 
Gulf of Mexico, Alaska and onshore areas of 
the lower 48 states are responsible for finding  
and safely extracting the energy resources 
America needs. 

Deepwater Gulf of Mexico
BP has more lease blocks than any other 
company — covering an area roughly equal 
in size to Connecticut — and, over the past 
decade, the company has been the deepwater 
gulf’s single biggest investor. 

BP operates four large production platforms 
(Atlantis, Thunder Horse, Mad Dog and Na 
Kika) and holds interests in four non-operated 
hubs (Mars, Mars B, Ursa and Great White). 
It is working to expand production from its 
existing portfolio of world-class assets, through 
field extensions and a proposed second 
platform at the Mad Dog field. BP also is 
partnering with Chevron and ConocoPhillips to 
develop or explore several recent discoveries 
in the Paleogene trend, including the Gila field, 
the Tiber field and the Gibson prospect. In 
2014, BP’s average daily oil and gas production 
in the deepwater gulf was about 252,000 
barrels of oil equivalent.

Alaska
In Alaska, BP’s operations in and around the 
giant Prudhoe Bay field, located on the North 
Slope, account for 50 percent of the state’s oil 

and gas production. As of 2014, BP operated 
nine oil fields in the Greater Prudhoe Bay  
region and owned significant interests in 
six fields others operate. The company is 
maintaining its presence in the region by 
drilling more wells, improving existing wells 
and increasing seismic imaging. 

It also is enhancing safety at Prudhoe Bay 
through the use of unmanned aerial systems. 
Last year, BP received the Federal Aviation 
Administration’s first commercial license for 
drone use over land. Meanwhile, the company 
is working to progress Alaska’s liquefied 
natural gas project. In 2014, average daily 
production in BP-operated Alaska fields in 
which the company has part ownership was 
about 418,000 barrels of oil equivalent.

Lower 48 onshore
In the lower 48 states, BP’s onshore business 
now is independently operated but still wholly 
owned. BP chose to separate its Lower 48 
operations so they could be more flexible and 
agile, and thus more competitive, in a rapidly 
changing environment. 

The Lower 48 business spans a geographic 
footprint of 5.5 million gross acres, which 
is nearly as large as New Jersey, and it is 
expanding its activity by adding rigs and 
deploying advanced technologies. In 2014, 
BP’s average daily oil and gas production in  
the lower 48 states was about 290,000 barrels 
of oil equivalent.

418,000
Barrels of oil equivalent that  
BP-operated fields produced  
per day in Alaska in 2014

290,000
Barrels of oil equivalent  
that BP’s Lower 48 onshore 
business produced per day   
in 2014

252,000
Barrels of oil equivalent 
BP produced per day in the 
deepwater Gulf of Mexico  
in 2014

View more on www.bp.com/E&P 
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1959 >
BP opens its first office  
in Anchorage, Alaska.

1968 >
BP begins drilling its 
Prudhoe Bay leases.

1975 >
The first pipe is laid for 
the Trans-Alaska Pipeline 
System (TAPS).

1977 >
Prudhoe Bay field begins 
production.

2012 >
Prudhoe Bay and  
TAPS mark 35 years.

AK

BP operates drilling rigs at the Prudhoe Bay field, which has produced much more oil than  
first predicted.

Fast facts

BP owns a 48 percent interest in the Trans-
Alaska Pipeline System (TAPS), which 
transports oil from Prudhoe Bay to the port of 
Valdez in southeast Alaska. (The other TAPS 
owners include ExxonMobil, ConocoPhillips 
and Unocal.)

In 2014, BP Alaska donated more than  
$5 million to hundreds of organizations across 
the state. BP employees support more than 
800 community and education organizations 
and 230 youth teams.

Over the past 30 years, BP has awarded more 
than $3 million to nearly 700 graduating high 
school seniors from across the state as part of 
the BP Alaska Principal’s Scholarship program. 

For more than half a century, BP has made 
such enormous contributions to Alaska that 

the company has become part of the fabric of  
the state.

BP began drilling at the giant Prudhoe Bay oil 
field located on Alaska’s North Slope in 1968. 
Today, the field produces half of the state’s 
oil and gas. In 2014 alone, BP businesses in 
Alaska paid $2.25 billion in taxes, royalties 
and other government payments. Oil revenue 
accounts for nearly 90 percent of the state’s 
discretionary spending.

When the Prudhoe Bay field was discovered 47 
years ago, engineers projected it would yield 
about 9.6 billion barrels of oil. In fact, because 
of BP’s investment in enhanced oil recovery 
and other innovative technologies, Prudhoe 
Bay has a bright future and remains one of 
the largest oil fields in North America, with 
production topping more than 12 billion barrels. 
Giant fields are among BP’s core strengths. 

The company is maintaining its activity at 
Prudhoe Bay by drilling more wells, improving 
its existing wells and capturing more seismic 
imaging. BP also is using the pioneering 
technology of unmanned aerial systems. 
As part of the first government-approved 
commercial drone project over land, they assist 
with data collection and make BP’s Prudhoe 
Bay operations even safer. 

Meanwhile, BP is working with its industry 
partners and the state government to progress 
Alaska’s liquefied natural gas (LNG) project, 
which will enable Alaska to move North Slope 
gas to global markets. The LNG project will 
cost an estimated $45 billion to $65 billion, 
creating up to 15,000 temporary construction 
jobs and about 1,000 permanent jobs. The 
project is in the preliminary engineering 
analysis phase, and participants hope to make 
a decision on the next phase in 2016. The first 
commercial gas is expected to flow by 2025.

By the numbers*

$1.6 billion+
Spent with vendors 

300+
Vendors supported 

24,200+
Total jobs supported 

1,975+
BP employees

$2.25 billion+
Taxes and royalties paid

$26 million+
Community spend (2010-14) 

BP spent $1.6 billion with vendors across Alaska in 2014, 
which is more than three times the general operating 
budget of the state’s largest city, Anchorage.

*  Vendor and tax and royalty paid figures for the year  
ended December 31, 2014. BP employee figures as of  
June 30, 2015. Community spend includes BP Foundation.

Alaska
BP’s economic investment

View more on www.bp.com/Alaska 
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L ouisiana helps BP deliver the energy that 
fuels America by supporting the company’s 

oil and natural gas exploration and production 
activities in the deepwater Gulf of Mexico. 

The state is the home base for coordinating 
and transporting personnel and supplies to 
offshore platforms and drilling rigs that make 
up BP’s Gulf of Mexico operations. 

BP’s logistics base in Port Fourchon runs 24 
hours a day and provides all the food, supplies 
and tools needed to keep the company’s 
gulf facilities working safely and efficiently. 
Supply boats leave the port carrying equipment 
and material for BP’s four operated offshore 
platforms (Atlantis, Mad Dog, Na Kika and 
Thunder Horse) and drilling rigs.

Just a few miles to the northwest of Port 
Fourchon is the city of Houma, where BP 
operates the Gulf of Mexico Aviation Logistics 
heliport. Every day, from sunrise to sunset, the 
BP-contracted team runs a helicopter fleet that 
moves about 500 people to and from their jobs. 
In a given month, about 12,000 people pass 
through the Houma heliport on their way to 
BP facilities in the gulf.

BP also has a major lubricants facility in Port 
Allen, near the state capital of Baton Rouge. 

Located on the banks of the Mississippi River, 
Port Allen is home to a regional manufacturing 
and distribution center for BP Lubricants 
USA. Workers at the facility blend, package 
and distribute Castrol motor oil and car-care 
products for sale in the U.S. and for export 
to markets in the Caribbean, South America, 
Canada and Mexico. 

A worker moves cargo at Port Fourchon, which 
serves as BP’s gulf logistics base.

Helicopters like these transport offshore workers 
from the Houma heliport to facilities in the gulf. 
Many of BP’s offshore workers live in Louisiana.

Fast facts

BP donated $4 million to Fletcher Technical 
Community College in Schriever to construct 
the BP Integrated Production Technologies 
Building, where training is offered to the next 
generation of offshore energy workers.

Since 2012, BP and the BP Foundation have 
given $5.7 million to support STEM programs 
at universities and schools in the state.

About 11,000 metric tons of groceries 
are sent offshore to BP’s facilities every 
year from Port Fourchon, Louisiana’s 
southernmost port and a hub for the  
Gulf of Mexico’s offshore industry.

By the numbers*

$1.1 billion+
Spent with vendors 

425+
Vendors supported 

8,900+
Total jobs supported 

575+
BP employees

$18.1 million+
Royalties, property and state 
income/franchise taxes paid

$8.8 million+
Community spend (2010-14) 

BP spent $1.1 billion with Louisiana suppliers in 2014, which 
is more than the combined general operating budgets of the 
state’s largest two cities, New Orleans and Baton Rouge. 

*  Vendor and tax and royalty paid figures for the year  
ended December 31, 2014. BP employee figures as of 
June 30, 2015. Community spend includes BP Foundation.

Louisiana
BP’s economic investment

LA

View more on www.bp.com/Louisiana 
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Houston Monitoring Center technicians provide 24/7 oversight to BP operations in the Gulf of Mexico.

Fast facts

More than 5,000 BP employees work at the 
company’s Westlake campus in Houston.

In 2014, BP donated $1.3 million to 
support STEM-related programs affiliated 
with universities, schools, community 
organizations and other groups across Texas.

Home to the world’s largest supercomputer 
for commercial research, BP’s Center for 
High-Performance Computing in Houston 
can perform more than 4,000 trillion 
calculations per second.

BP’s U.S. headquarters are in Texas,  
and Houston is home to the company’s 

largest number of employees anywhere in  
the world. 

BP’s activities in Texas include everything 
from oil and gas exploration and production, 
to research and innovation, to natural gas and 
power trading, to petrochemicals production 
and wind power generation.

Over the past decade, BP has invested more 
than $1 billion in its Houston campus to build 
or improve facilities, including the Center for 
High-Performance Computing (CHPC) and the 
Houston Monitoring Center (HMC). 

The CHPC contains the world’s largest 
supercomputer for commercial research,  
and it functions as BP’s global hub for 
processing huge amounts of geophysical 
data. This helps the company explore for 
new resources and manage its reservoirs. 
The HMC provides 24/7 oversight of drilling 
activity and well operations in the Gulf of 
Mexico, enabling onshore and offshore 
personnel to see the same data in real time. 
BP’s Houston campus also houses the main 
office of the company’s marketing and trading 

business, which is the leading marketer of 
natural gas in North America.

At the same time, Houston also is home to 
the headquarters of BP’s Lower 48 onshore 
business, which has three distinct production 
areas in Texas. In the South Texas Eagle Ford 
Shale, BP has partnered with Lewis Energy’s 
integrated operations for more than five 
years. Elsewhere in the state, BP operates 
about 800 gas wells in the East Texas Basin, 
including the Haynesville Shale, and it is 
expanding activity in the Texas Panhandle’s 
Anadarko Basin, where it operates 1,100 oil 
and gas wells.

In addition, BP’s Texas City chemicals site has 
been in business for more than half a century. 
It produces paraxylene, a raw material for 
purified terephthalic acid, and metaxylene, 
which is used to make products ranging from 
soda bottles to surfboards.

BP also has invested more than $1 billion 
in Texas wind power, and the four wind 
farms it operates in the state collectively can 
generate enough electricity to power 173,000 
average American homes, or a city the size of 
Arlington, Texas.

By the numbers*

$9.2 billion+
Spent with vendors  

1,700+
Vendors supported 

28,100+
Total jobs supported 

6,000+
BP employees

$160 million+
Royalties, property, production 
and state income/franchise 
taxes paid

$24 million+
Community spend (2010-14)

BP spent $9.2 billion with Texas vendors in 2014, which is 
enough to build 20 NRG stadiums for the Houston Texans in  
today’s dollars. 

*  Vendor and tax and royalty paid figures for the year  
ended December 31, 2014. BP employee figures as of 
June 30, 2015. Community spend includes BP Foundation.

Texas
BP’s economic investment

TX

1917 >
The Texas Panhandle’s 
Anadarko Basin is 
discovered.

1962 >
BP’s Texas City 
chemicals site begins 
operating its first unit.

1982 >
Construction of Amoco’s 
Westlake One building in 
Houston is complete.

2008 >
BP’s first wind farm 
in Texas, Sherbino 1, 
becomes operational.

2014 >
BP is named a Top  
Workplace in Houston.

View more on www.bp.com/Texas 
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*  Lower 48 capital and operating spend planned in the  
state in 2015. Tax and royalty figures for the year ended 
December 31, 2014. BP employee figures as of June 30, 
2015. Community spend includes BP Foundation.

BP’s Lower 48 onshore production in 
Colorado helps the southwest U.S. 

meet its energy needs. 

The state is home to a major portion of the  
San Juan Basin, where BP operates about 
1,300 wells that produce coalbed methane 
(CBM) gas. BP is the largest operator of the 
Colorado side of the basin, which is one of 
North America’s leading sources of CBM gas. 

Using innovative technology, the company 
is helping Colorado realize its potential as an 
energy provider. For example, BP is deploying 
smaller rigs to reduce its footprint while 
increasing production and access to resources. 
It also jointly owns two Cedar Creek wind 
farms that can produce enough energy to 
power more than 165,000 homes, or a city the 
size of Colorado Springs.

In addition to supporting the economy through 
its business operations, BP plays a significant 
role in the state’s community life. The 
company has a longstanding partnership with 
the Southern Ute Indian Tribe in southwest 
Colorado. BP also has donated $1 million to 
help build the Ted Stevens Sports Services 
Center at the U.S. Olympic Training Center in 
Colorado Springs. This facility, which opened 
in 2014, helps U.S. Olympic and Paralympic 
hopefuls receive world-class training.

Workers install a blowout preventer on a  
BP-operated well near Durango.

Fast facts

Through its heritage companies, BP has 
operated in the state since the 1920s, 
providing jobs for generations of Coloradans.

BP owns and operates the Florida River gas 
plant, which processes up to 380 million cubic 
feet of methane per day. 

Air BP provides fuel to Denver International 
Airport, one of the nation’s busiest hubs.

By the numbers*

$235 million+
Capital and operating spend

1,400
Total jobs supported 

200+
BP employees

$83 million+
Royalties, property and 
production taxes paid

$4 million+
Community spend (2010-14)

The $235 million BP is spending in Colorado is more than 
twice the net revenue generated by the Colorado Avalanche 
hockey team during the 2013–14 season.

Colorado
BP’s economic investment

CO

View more on www.bp.com/Colorado 

The Colorado San Juan Basin contains an 
abundance of coalbed methane gas, and BP  
is the basin’s biggest operator.
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By the numbers*

$190 million+
Capital and operating spend 

800+
Total jobs supported  

100+
BP employees 

$61 million+
Royalties, property, production 
and state income/franchise 
taxes paid

The $190 million BP is spending in New Mexico is more 
than the direct and indirect economic impact of the world’s 
largest balloon festival, which is held in Albuquerque.

BP helped build an education center at  
San Juan College to support students  
pursuing STEM fields.

BP’s Lower 48 onshore business produces 
a significant amount of natural gas and 

helps the next generation of energy workers in 
New Mexico acquire the skills they need. 

With a history in New Mexico that dates to  
the 1920s, BP has a major presence in the  
San Juan Basin. The basin is located primarily 
in New Mexico and Colorado. Discovered in 
1901, it is North America’s leading source 
of coalbed methane gas. BP’s New Mexico 
operations also produce so-called tight gas, or 
gas found in extremely dense rock formations.

Beyond its exploration and production activities, 
the company has invested $5 million to help 
build the BP Center for Energy Education at  
San Juan College in Farmington, a city that 
is home to the company’s New Mexico 
operations center. This investment will be used 
to develop an advanced energy curriculum in 
disciplines ranging from natural gas to solar 
power. The program will help technicians and 
engineers launch their careers. 

To date, more than 3,500 BP workers have 
received training through San Juan College, 
which the company began partnering 
with nearly a decade ago. The partnership 
represents BP’s commitment to STEM 

learning, a highly skilled workforce, and 
communities where company employees  
live and work.

BP’s drilling operations in the southern San 
Juan Basin are centered around Farmington.

Fast facts

BP has more than 2,100 operated and 5,100 
non-operated wells across nearly 2,500 
square miles in the southern San Juan Basin.

BP’s heritage companies began major 
development of the San Juan Basin in the 
1950s, with the construction of a pipeline to 
West Coast markets.

BP is a partial owner of the Blanco gas plant, 
which processes gas from about 8,000 wells 
in northern New Mexico.

*  Lower 48 capital and operating spend planned in the  
state in 2015. Tax and royalty figures for the year ended 
December 31, 2014. BP employee figures as of June 30, 
2015. Community spend includes BP Foundation.

New Mexico
BP’s economic investment

NM

View more on www.bp.com/NewMexico 
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A drill operator works at one of BP’s gas wells in the Arkoma Basin, located in eastern Oklahoma.

By the numbers*

$220 million+
Capital and operating spend 

825+
Total jobs supported 

175+
BP employees

$94 million+
Royalties, property, production 
and state income/franchise 
taxes paid

$2.2 million+
Community spend (2010-14)

The $220 million BP is spending in Oklahoma is enough to 
pay in-state tuition at the University of Oklahoma for more 
than 22,000 undergraduates.

*  Lower 48 capital and operating spend planned in the  
state in 2015. Tax and royalty figures for the year ended 
December 31, 2014. BP employee figures as of June 30, 
2015. Community spend includes BP Foundation.

BP has expanded its presence in  
Oklahoma during the state’s boom  

in unconventional oil and gas production. 

The company is a leading producer of so-called 
tight gas — or gas found in extremely dense 
rock formations — in Oklahoma’s Arkoma, 
Woodford and Anadarko basins. It operates 
about 1,300 wells in the Arkoma and Woodford 
basins (in eastern and central Oklahoma),  
along with about 200 wells in the Anadarko 
Basin (in western Oklahoma).

At the beginning of 2015, in a sign of its 
growing Oklahoma footprint, BP opened a 
regional office in Oklahoma City. In addition, 
the company has increased investment and 
added rigs in Oklahoma at a time when many 
competitors have been scaling back. 

Oklahoma serves as a hub for BP’s U.S. 
Pipelines and Logistics business. 

The Tulsa control center is BP’s largest in the 
U.S., and about 90 employees operate more 
than 3,600 miles of pipeline spanning 15 states.  
The facility is responsible for scheduling, 
controlling and monitoring the movement of 
crude oil, refined products, chemicals and 
natural gas. Therefore, it plays a key role in 
helping BP transport the energy that powers 
America’s economy.

A BP worker stands on a drill shaft in eastern 
Oklahoma, where the company has significant 
natural gas operations. 

Fast facts

BP’s production in Oklahoma dates to the 
early 1960s.

With 600,000 net acres in Oklahoma, BP is 
growing its presence and operational footprint 
in the state. 

In 2014, the company spent more than 
$280,000 to support STEM educational 
programs at Oklahoma universities  
and schools. 

Oklahoma
BP’s economic investment

OK

View more on www.bp.com/Oklahoma 
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WYWyoming
BP’s economic investment

Below photo: Crew members work at a facility 
at BP’s Wamsutter field.

Left photo: A worker stands in front of a drilling 
rig in BP’s Wamsutter field.

Fast facts

BP’s Wamsutter field was the site of the  
first large-scale trial of advanced seismic 
surveying technology in 2006.

BP is a major sponsor of the world’s largest 
outdoor rodeo, Cheyenne Frontier Days. It is 
Wyoming’s premier event and draws about 
200,000 spectators each year.

BP was among the first businesses to 
support the “Wyoming Grown” program, 
launched in 2015 by the governor’s office 
and the Department of Workforce Services 
as a way to recruit skilled professionals back 
to their home state.

By the numbers*

$275 million+
Capital and operating spend  

825+
Total jobs supported  

150+
BP employees  

$135 million+
Royalties, property and  
production taxes paid

The $279 million BP is spending in Wyoming is more than 
the overall project construction cost to restore the historic 
Wyoming State Capitol.

*  Lower 48 capital and operating spend planned in the  
state in 2015. Tax and royalty figures for the year ended 
December 31, 2014. BP employee figures as of June 30, 
2015. Community spend includes BP Foundation.

Wyoming is important to BP’s Lower 48 
onshore business, and the company 

is making significant contributions to STEM 
education throughout the state. 

BP’s partnership with Wyoming began just 
over a century ago, in 1914, when one of 
its heritage companies built the first large 
oil refinery in Casper. Today, the company’s 
Wyoming operations are anchored in the  
south-central part of the state at the 
Wamsutter field, which is one of America’s 
premier reservoirs of so-called tight gas, or gas 
found in extremely dense rock formations.  
BP is the field’s biggest operator, with about 
2,000 wells, and Wamsutter represents its 
largest contiguous acreage position in the 
onshore lower 48 states.

Not only is BP investing in Wyoming’s natural 
gas sector, but it also is helping train and equip 
the energy workforce of the future. Since 2007, 
the company has given more than $6.5 million 
to support energy research and education 
programs at the University of Wyoming’s (UW) 
School of Energy Resources, the UW College 
of Engineering, and the UW College of Law’s 
Center for Law and Energy Resources in  
the Rockies. 

Over that same period, BP has allocated 
$260,000 in scholarship money to help 
students from Carbon and Sweetwater 
counties study oil and gas technologies 
at Western Wyoming Community College 
(WWCC). The company is investing another 
$500,000 — and donating field equipment, 
vehicles and training modules — to develop 
WWCC’s oil and gas technology program.

In 2013, BP established the BP Wamsutter 
Energy Scholarship for high school seniors 
from Rawlins and Rock Springs who plan to 
study STEM-related subjects at UW or any of 
Wyoming’s community colleges.

View more on www.bp.com/Wyoming 
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Fuels, lubricants and petrochemicals
Downstream operations

BP’s U.S. refineries, petrochemical  
plants and fuel retail networks are 

among the company’s most advanced and 
productive worldwide. 

These facilities refine and market the staples of 
everyday American life: fuel for transportation, 
energy for heat and light, lubricants to keep 
engines moving, and petrochemicals that form 
the building blocks of many everyday items.  

Refining 
BP operates refineries in Whiting, Indiana; 
in Blaine, Washington; and in Oregon, Ohio. 
Combined, these facilities can process up to 
744,000 barrels of crude oil every day —  
nearly 40 percent of the company’s total daily 
refining capacity. Strategically located across 
the northern tier of the United States, they 
provide BP the flexibility to use a wide variety 
of crude oil types from Alaska, Canada and the 
lower 48 states, and to serve high-population 
areas, including the cities of Chicago, Columbus 
and Seattle.

Petrochemicals 
BP’s three petrochemical facilities produce a 
range of materials — including BP-invented 
purified terephthalic acid, paraxylene and 
naphthalene dicarboxylate — necessary to 

make products, such as clothes, flat-screen 
televisions, safety belts and plastic beverage 
bottles. About 1,000 employees in Alabama, 
South Carolina and Texas combined help BP 
produce 5 million tons of petrochemicals each 
year, accounting for roughly 27 percent of the 
company’s global petrochemicals capacity. 

Lubricants 
BP’s internationally recognized Castrol brand 
manufactures and markets advanced lubricants 
and related products and services around the 
world. The business’ Western Hemisphere 
headquarters is located in Wayne, New Jersey, 
and is responsible for serving the company’s 
automotive, industrial, marine, energy and even 
space exploration customers in the Americas. 

Retail
BP supplies fuel and related retail services to 
American consumers through independent 
jobbers and dealer wholesalers, as well as 
company-owned and franchised retail sites. 
A jobber is a company that purchases large 
quantities of fuel from a refiner, such as BP,  
for distribution to gas stations. 

At the end of 2014, there were 7,100 BP-  
and ARCO-branded retail sites across the 
United States.

Fast facts

The recently completed modernization project 
at BP’s Whiting refinery has enhanced its 
ability to refine a wide variety of crude oil 
supplies. The reconfigured refinery now can 
process as much as 80 percent heavy crude 
oil from Canada, up from 20 percent in the 
past. It is expected to further improve the 
reliability of refined products such as gasoline 
and diesel fuel for Midwest customers.  

In South Carolina, BP’s Cooper River 
chemicals site is undergoing a $170 million 
upgrade that will make the plant among the 
most energy-efficient and cost-competitive 
purified terephthalic acid manufacturing 
facilities in the world.

Serving 40 airports across 18 states,  
Air BP supplies more than 2 billion gallons 
of aviation fuel per year in the U.S, which is 
enough to fly more than half a million round-trip 
flights from Anchorage to Houston annually. 

744,000
Barrels of oil per day BP is 
capable of processing at its 
three U.S. refineries

5 million
Metric tons of petrochemicals 
BP produces each year

4,000+
People employed by BP’s U.S. 
refineries and petrochemical 
facilities

BP’s refinery in Whiting, Indiana, is the 
company’s largest and most modern 
refinery in the world.

View more on www.bp.com/Downstream 
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By the numbers*

$1.3 billion+
Spent with vendors 

550+
Vendors supported 

11,200+
Total jobs supported 

2,300+
BP employees

$7.9 million+
Property, environmental  
and state income/franchise 
taxes paid

550+
Retail stations 

1911 >
The Standard Oil Company of 
Indiana becomes independent 
and is assigned marketing 
territory rights over most of 
the Midwest, including Illinois.

1974 >
The Standard Oil Building opens 
in Chicago as the tallest building 
in the city and fourth tallest in 
the world, later becoming the 
headquarters for Amoco.

1998 >
Amoco merges with BP and 
becomes the largest producer 
of oil and gas in the country.

2014 >
BP is named a Top Workplace  
in Chicago.

BP supports nearly 30,000 jobs across the 
Chicago region, from the company’s 

Whiting refinery, in northwest Indiana, to the 
Loop and out west to Naperville.

As BP’s North American Downstream 
headquarters, the Chicago area is home to 
the company’s third-largest employee base 
globally. Many of those jobs are part of Fuels 
North America, one of BP’s three regional fuels 
businesses around the globe. Through refining, 
supply acquisition, pipeline, logistics, sales and 
marketing activities, BP’s 2,300 Illinois employees 
help ensure that gas stations across the country 
are supplied with the fuel on which millions of 
drivers depend.

BP’s marketing and trading business is the 
commercial face of the company’s trading 
activities. The company has significant operations 
in Illinois, including a trading floor in downtown 
Chicago, where it buys and sells crude oil and 
other products. Meanwhile, BP markets enough 
wholesale electricity in Illinois to power more 
than 745,000 homes.

About 30 miles west of Chicago, BP’s 
Naperville campus is home to the company’s 
North American Downstream functions and 

technology businesses. The facility includes 
a major technology center, where scientists 
and engineers develop more efficient ways of 
producing petrochemicals and cleaner-burning, 
better-performing fuels. BP Pipelines North 
America, also based in Naperville, owns and 
operates more than 4,000 miles of pipeline and 
21 terminals. 

Other BP businesses with operations in the 
Chicago area include Air BP Americas, which 
provides jet fuel to airports such as O’Hare 
International, and Global Business Services 
Americas, which provides the company with 
support on financial, customer, procurement, 
human resources, tax and other issues.  

About 117 acres of BP’s Naperville campus 
— two-thirds of the total — are available as 
habitat for wildlife, such as deer, pheasants and 
bluebirds. The campus also features carpets 
of prairie grasses and wildflowers, vegetable 
gardens and 1,700 trees.

BP spent $1.3 billion with state vendors in 2014 — more 
than all annual revenue collected by the Illinois Tollway. 

An operator works at BP’s technology center in Naperville.

Fast facts

Since 2006, BP and the BP Foundation have 
given more than $35 million to Chicago-area 
civic and community organizations.

Underscoring its commitment to the region’s 
economy and environment, BP is donating 
$1 million over two years to the Student 
Conservation Association to hire students and 
military veterans for environmental projects in 
Illinois and Indiana near Lake Michigan.

BP is the lead sponsor of the 2015 Chicago 
Architecture Biennial, investing $2.5 million 
to support the largest international survey of 
contemporary architecture in North America.

Illinois
BP’s economic investment

IL

View more on www.bp.com/Illinois 

*  Vendor and tax paid figures for the year ended December 
31, 2014. BP employee and retail station figures as of 
June 30, 2015. Community spend includes BP Foundation.
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BP’s Whiting refinery in northwest Indiana  
was established in 1889, before the 

advent of the automobile. Today, it is the 
company’s largest and most modern refinery in 
the world. 

At 1,400 acres, the Whiting refinery is nearly 
three times the size of the Indianapolis Motor 
Speedway, and it can produce up to 9 million 
gallons of gasoline every day. Situated on the 
southwestern shore of Lake Michigan and the 
Indiana Harbor and Ship Canal, the refinery’s 
location gives it a geographic advantage in 
the Midwest market. In addition, this location 
offers pipeline and transportation network 
access to major sources of crude oil, including 
Canada, the mid-continent and the Gulf Coast. 
The nearby Whiting terminal is integrated with 
the refinery to store transportation fuels before 
they are moved throughout the Midwest.

Completed in 2013, the Whiting refinery 
modernization project was the biggest private 
investment ever made in Indiana. With a daily 
capacity of 430,000 barrels, the refinery now 
has the flexibility to process growing supplies 

of North American crude oil, including heavy 
grades from Canada.  

Since 2011, the Whiting refinery has averaged 
0.42 injuries per 100 workers per year, 
which is lower than the industry average and 
significantly below other industries, including 
construction, agriculture and air transportation. 

Elsewhere in Indiana, BP’s marketing 
and trading business has an office in the 
Indianapolis area. The company markets 
enough natural gas in the state to cover all 
of Indiana’s industrial demand and also meet 
the needs of 1.6 million households, or four 
times the number of homes in the Indianapolis 
metropolitan area.

BP also operates three wind farms in Indiana, all 
located in Benton County. The wind farms use 
a total of 355 turbines to collectively produce 
about 600 megawatts of electricity, which is 
enough to power 180,000 average homes. 

As the largest refinery in the Midwest, Whiting is a critical supplier of fuel to the region.

Fast facts

Environmental improvements completed 
during the Whiting refinery modernization 
project totaled more than $1 billion. Upgrades 
to the facility included enhanced waste water 
treatment, air emission reductions, and the 
creation of systems to remove sulfur from 
gasoline and diesel.

The Whiting refinery can produce up to  
19 million gallons of refined products every day, 
including gasoline, diesel fuel and jet fuel.

BP is contributing $1 million over two years 
to the Student Conservation Association, 
which will support environmental projects in 
Indiana and Illinois near Lake Michigan.

By the numbers*

$445 million+
Spent with vendors 

125+
Vendors supported 

18,000+
Total jobs supported 

1,900+
BP employees

$38 million+
Property and state income/
franchise taxes paid

$4.2 million+
Community spend (2010-14) 

200+
Retail stations BP spent $445 million with Indiana suppliers in 2014, which 

is more than twice the annual budget of the Indianapolis 
Metropolitan Police Department.

Indiana
BP’s economic investment

IN

1889 >
Construction of the Whiting refinery begins.

1985 >
Standard Oil Company of Indiana is renamed 
Amoco.

2013 >
All major new units associated with the 
Whiting modernization project are 
commissioned.

View more on www.bp.com/Indiana 

*  Vendor and tax paid figures for the year ended December 
31, 2014. BP employee and retail station figures as of 
June 30, 2015. Community spend includes BP Foundation.
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*  Vendor and tax paid figures for the year ended December 
31, 2014. BP employee and retail station figures as of 
June 30, 2015. Community spend includes BP Foundation.

About 600 BP employees work each day at the BP-Husky refinery.

BP’s only joint-venture refinery in the 
U.S. is located in northwest Ohio near 

Toledo, and it can process up to 160,000 
barrels of crude oil every day. 

In 2008, BP finalized a deal with Husky Energy 
Inc. to create an integrated North American oil 
sands business by forming two separate joint 
ventures. One of these involved Husky taking a 
50 percent interest in the Toledo refinery.

Since 2010, the joint venture has invested 
nearly $1 billion in the refinery, including 
a major project that makes the site more 
efficient while reducing its overall regulated 
air emissions. Serving the Midwest and 
neighboring Canadian markets, the refinery 
makes the energy products that keep the 
region moving.

Today, about 600 BP employees work at 
the refinery. Most of its output is gasoline, 
including low-sulfur fuels that help reduce 
vehicle emissions. It also produces diesel fuel, 
aviation fuel, propane, kerosene and asphalt. 
For the past three years, the refinery has 
averaged 0.49 injuries per 100 workers per 
year, which is lower than the industry average 
and significantly below other industries, 
including construction, agriculture and air 
transportation.

In addition to its refining operations, BP 
markets natural gas, wholesale power and 

natural gas liquids in Ohio. BP’s marketing and 
trading business sells enough natural gas to 
meet all of the state’s industrial and residential 
demand, and it sells enough wholesale 
electricity to power the cities of Columbus 
and Akron for a month. It also sells an annual 
average of 24 million gallons of propane — 
enough to heat more than 27,000 homes for a 
year — and 58 million gallons of other natural 
gas liquids, which can produce enough gasoline 
to power more than 118,000 cars for a year. 

The BP-Husky refinery occupies 585 acres just 
east of the city of Toledo.

Fast facts

The BP-Husky refinery produces enough 
diesel fuel daily for 700 semi-trucks to drive 
round-trip from New York to Los Angeles.   

On average, the BP-Husky refinery also  
processes 672,000 gallons of jet fuel daily. 
That’s enough for a commercial airliner to fly 
around the world seven times.

Air BP, one of the world’s largest suppliers 
of aviation fuel products, serves four airports 
in Ohio, including international airports in 
Cleveland and Columbus.  

By the numbers*

$1.3 billion+
Spent with vendors

250+
Vendors supported 

6,200+
Total jobs supported

700+
BP employees  

$25 million+
Property, production and 
business taxes paid

$3.3 million+
Community spend (2010-14)

500+
Retail stations

BP spent $1.3 billion with Ohio vendors in 2014, which 
is equal to what it would cost to build three major sports 
venues in the state today: Great American Ball Park, Paul 
Brown Stadium and FirstEnergy Stadium.

Ohio
BP’s economic investment

OH

View more on www.bp.com/Ohio 
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BP’s Cherry Point refinery, the largest  
in Washington state, has helped  

meet America’s energy needs for more than 
40 years. 

Since it started operating in 1971, the refinery 
has processed a large share of Alaska’s North 
Slope crude oil. A workhorse, the facility 
became one of BP’s premier U.S. assets 
following the merger with ARCO in 2000. 
Situated on 3,300 acres in Whatcom County 
and employing about 900 people, the Cherry 
Point refinery processes more than 234,000 
barrels of crude oil a day, primarily producing 
transportation fuels. 

In 2013, the refinery helped underwrite a new 
environmental education center that was the 
first of its kind for Washington State Parks. 
The BP Heron Center for Environmental 
Education at Birch Bay State Park offers year-
round educational programs and a shelter for 
migratory bird watching.

BP also operates the Olympic Pipeline, which 
runs 400 miles from the Cherry Point refinery 
to Portland, Oregon, transporting gasoline, 
diesel and jet fuel. In addition, BP owns the 
brand and franchise of ampm convenience 
stores, which independent owners and 
operators manage at 110 sites in Washington. 

BP’s Cherry Point refinery is surrounded by 
forest, wetland, stream, pond and shoreline 
habitats.

An industrial hygienist at BP’s Cherry Point refinery conducts a survey on a density gauge.

By the numbers*

$160 million+
Spent with vendors 

200+
Vendors supported 

8,400+
Total jobs supported  

1,000+
BP employees  

$105 million+
Property, environmental and 
business taxes paid

$3.8 million+
Community spend (2010-14)

125+
Retail stations (ARCO)

Washington
BP’s economic investment   

WA

*  Vendor and tax paid figures for the year ended December 
31, 2014. BP employee and retail station figures as of 
June 30, 2015. Community spend includes BP Foundation.

Fast facts

BP’s Cherry Point refinery accounts for 
roughly 20 percent of the gasoline market in 
Washington and Oregon.

On an average day, Cherry Point produces 
enough jet fuel to fly 1,000 round-trip flights 
from Seattle to New York; enough propane to 
keep 140,000 barbecues grilling for 40 years; 
and enough diesel fuel to drive a semi-truck 
around the world 40 times.

Air BP serves Seattle Tacoma International 
Airport as well as airports in Washington tied 
to Boeing maintenance facilities.

View more on www.bp.com/Washington 
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These BP workers are part of a global program that provides coaching for leaders and their 
teams about how to embed the company’s operating management system and improve safety 
throughout the business.

*  Vendor and tax paid figures for the year ended December 
31, 2014. BP employee and retail station figures as of 
June 30, 2015. Community spend includes BP Foundation.

BP’s Decatur chemicals plant produces 
the building blocks for everything from 

clothing to flat-screen TVs. 

The plant makes purified terephthalic acid (PTA) 
and its raw material paraxylene, with an annual 
manufacturing capacity of more than 1.7 million 
metric tons. Invented by BP, PTA is used 
in everything from plastic bottles to fabrics. 
Decatur also is the world’s only commercial 
manufacturer of naphthalene dicarboxylate,  
a chemical used in new-generation polyesters 
and resins to make LCD flat-panel displays, 
ultra-thin data storage tape and high-strength 
tire cord. 

Located in a biodiverse area, the site proves 
that industry and wildlife can co-exist and 
thrive. Since receiving Wildlife Habitat Council 
(WHC) certification in 1994, the plant’s habitat 
enhancement and education programs have 
flourished. More than half of the 1,000-acre site 
is preserved as woodland and wetland habitat 
with public trails and an education center. With 
guidance from the WHC, employee volunteers 
have created, conserved and restored wildlife 
habitats throughout the manufacturing site. 

Elsewhere in Alabama, BP’s marketing and 
trading business has an office in Mobile, and it 
sells enough natural gas every year to meet  
20 times the annual needs of every home in 
the state.

Through its WHC Corporate Lands for Learning 
program, BP Decatur provides financial and 
volunteer support to the Wetlands Edge 
Environmental Center.

AL

Fast facts

In 2014, BP’s Decatur site received an 
award from the Manufacture Alabama 
safety conference for outstanding safety 
performance. 

BP’s Decatur site recycles waste steam in 
order to reduce both operating costs and 
greenhouse gas emissions. 

BP Decatur’s Wetlands Edge Environmental 
Center has provided educational programs to 
more than 60,000 students of all ages.  

By the numbers*

$73 million+
Spent with vendors 

200+
Vendors supported 

3,400+
Total jobs supported 

450+
BP employees

$4.8 million+
Property, environmental, 
license and state income/
franchise taxes paid

$3 million+
Community spend (2010-14)

30+
Retail stations 

BP paid Alabama vendors a total of $73 million in 2014, 
which is more than twice what Auburn University’s football 
program generates in a year.

Alabama 

BP’s economic investment

View more on www.bp.com/Alabama 
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South Carolina
BP’s economic investment

SC

An operator turns a valve at BP’s Cooper River chemical plant, where a major $170 million 
investment is taking place.

By the numbers*

$59 million+
Spent with vendors 

150+
Vendors supported 

1,500+
Total jobs supported 

225+
BP employees

$2.7 million+
Property and state income/
franchise taxes paid  

275+
Retail stations

*  Vendor and tax paid figures for the year ended December 
31, 2014. BP employee and retail station figures as of 
June 30, 2015. Community spend includes BP Foundation.

BP’s Cooper River chemicals site is one of 
the world’s largest producers of purified 

terephthalic acid (PTA). 

Located near Charleston, the Cooper River 
plant is undergoing a $170 million infrastructure 
improvement that will cut electrical consumption 
and reduce greenhouse gas emissions. These 
upgrades will make the plant among the most 
cost-competitive and energy-efficient PTA 
manufacturing facilities in the world.

Scheduled for completion in 2016, the program 
is expected to reduce the plant’s electrical 
consumption by about 40 percent. It also  
should lead to a reduction in annual greenhouse 
gas emissions equal to the electricity and 
heating emissions of about 2,000 typical  
U.S. households. 

The Cooper River plant is in an area recognized 
for its scenic beauty and abundant wildlife. 
The facility occupies 500 acres of a 6,000-
acre forest and wetlands site. BP’s efforts 
at preserving and nurturing the surrounding 
wildlife have earned the company numerous 
awards and recognition from environmental, 
educational and conservation groups, including 
the Wildlife Habitat Council and the National 
Land Conservation Conference. 

In addition to the company’s commitment 
to conservation, since 2010, BP and its 
employees have contributed more  
than $1.7 million to the local community.  
It continues to support STEM education, 
veterans and organizations that strengthen  
the region.

BP Cooper River is surrounded by a pristine 
wetland habitat.

Fast facts

Purified terephthalic acid (PTA), which was 
invented by BP, is a chemical feedstock used 
to make thousands of everyday products 
including plastic bottles, clothing, home 
textiles, carpets and industrial fibers. 

The Cooper River facility’s two units have 
an annual capacity of more than 1.3 million 

metric tons of PTA, making the site the 
largest of its kind in the United States.

BP’s marketing and trading business sells 
enough natural gas in South Carolina to meet 
the needs of every home in the state.

View more on www.bp.com/SouthCarolina 
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An Air BP tanker provides fuel for a plane at the Oxnard Airport in Ventura County.

By the numbers*

$605 million+
Spent with vendors 

475+
Vendors supported 

1,400+
Total jobs supported 

275+
BP employees

$11.7 million+
Property, environmental, 
license and state income/
franchise taxes paid

$15.3 million+
Community spend (2010-14)

BP has a presence in hundreds of 
communities across California through 

gas stations and convenience stores. 

Its footprint includes 275 ARCO-licensed 
and -branded stations, along with the ampm 
convenience store franchise, at about 700 
locations across the state. The company 
also distributes and markets Castrol-branded 
lubricants throughout the state. 

In addition, BP’s marketing and trading 
business has provided energy products 
and services to California since 1984, most 
recently adding biogas to its portfolio. The 
company markets enough natural gas in the 
state to meet the energy needs of 6.9 million 
households, or five times the number of 
homes in Los Angeles. 

BP also supplies biogas to three California 
transit agencies and more than 70 compressed 
natural gas and liquefied natural gas fueling 
stations. Biogas can be produced from raw 
materials, such as residential, industrial and 
commercial waste found in landfills. BP has 
contracted with more than 10 different  
landfills and other biogas sources to sell  
supply in the state.

Beyond its retail and renewable energy 
operations, BP seeks to develop new energy 
technologies in California. BP Ventures has 
invested more than $100 million in companies 
based in the state, partnering to bring clean 
technologies and other leading-edge energy 
solutions to market.

ARCO-branded gas stations and ampm 
convenience stores are part of BP’s extensive 
fuels and retail network in California.

California
BP’s economic investment

CA

Fast facts

BP’s research center in San Diego collaborates 
with partners in industry and academia 
to realize the full breadth of application of 
biosciences to the energy industry.

Owned and operated by BP, the Edom Hills 
wind farm in Southern California can produce 
enough renewable energy to power about 
6,000 average American homes.

BP blends, packs and distributes  
Castrol-branded lubricants from its 
facility in Richmond, enabling it to supply 
technologically advanced motor oil to 
customers across the western U.S.  

View more on www.bp.com/California 

*   Vendor and tax paid figures for the year ended December 
31, 2014. BP employee and retail station figures as of 
June 30, 2015. Community spend includes BP Foundation.
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Michigan
BP’s economic investment

By the numbers*

$89 million+
Spent with vendors 

90+
Vendors supported 

150+
Total jobs supported 

40+
BP employees

$775,000+
Property and business  
taxes paid

*  Vendor and tax paid figures for the year ended December 
31, 2014. BP employee and retail station figures as of 
June 30, 2015. Community spend includes BP Foundation.

Seven out of every 10 cars made in  
Michigan come off the assembly line filled  

with BP gasoline. 

BP is the American automobile industry’s 
preferred fuel provider, with a relationship 
that spans generations. For example, the 
company has worked with Ford for more than 
a decade, most recently teaming on a joint 
engineering project. Ford created a new engine 
that reduced carbon dioxide emissions without 
compromising power, while BP developed a 
specially formulated oil to support it. The effort 
was so successful that the oil — called Castrol 
Magnatec Professional E — was jointly branded. 

In addition, BP’s marketing and trading 
business has maintained an office in Traverse 
City since 2000, and it sells enough wholesale 
electricity in Michigan to power the cities of 
Detroit and Southfield.

BP has operated the River Rouge Pipeline 
since the 1950s. It carries gasoline, diesel and 
jet fuel from BP’s refinery in Whiting, Indiana, 
to third-party terminals in Michigan and Indiana. 
The 243-mile pipeline has a capacity of 72,000 
barrels per day. 

Car manufacturers in Michigan prefer to fill 
their automobiles off the assembly line with 
BP fuel.

MI

The River Rouge Pipeline carries fuel from 
BP’s Whiting refinery in Indiana to third-party 
terminals in Michigan.

Fast facts

BP’s presence in the state includes more  
than 500 BP-branded retail stations. 

The River Rouge Pipeline connects to third-
party terminals in Detroit, Napoleon, Taylor  
and River Rouge, Michigan, and also in 
Granger, Indiana. 

Air BP, one of the world’s largest suppliers 
of aviation fuel products, serves several 
airports in cities throughout Michigan, 
including Detroit and Grand Rapids.

View more on www.bp.com/Michigan 
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*  Vendor and tax paid figures for the year ended December 
31, 2014. BP employee and retail station figures as of 
June 30, 2015. Community spend includes BP Foundation.

Mehoopany’s wind turbines dot a hillside in 
northeastern Pennsylvania.

BP’s presence in Pennsylvania can be 
seen everywhere, from the tops of the 

Pocono Mountains to the street corners of 
Pittsburgh and Philadelphia. 

The company’s operations range from 
harnessing renewable energy at the state’s 
largest wind farm, to providing fuel to  
drivers through an extensive network of  
retail gas stations. 

BP Wind Energy operates and jointly owns the 
Mehoopany wind farm with Sempra U.S. Gas & 
Power, about 20 miles northwest of Scranton. 
Located on a 9,000-acre site, the mountaintop 
project generates 141 megawatts of electricity, 
enough to power more than 40,000 homes. 
The facility creates clean, sustainable wind 
energy that will benefit mid-Atlantic customers 
for decades. 

In Warminster, the BP-owned Castrol 
plant makes advanced industrial lubricants 
and metal-working fluids for distribution 
throughout the United States. For example, 
it manufactures Castrol’s Braycote products, 
which have been used in the Apollo moon 
missions, the Hubble Space Telescope, 
numerous satellites, the International 
Space Station, Mars rovers and most of the 
spacesuits made for NASA and other agencies.

In communities across Pennsylvania, BP-
branded fuel is sold at more than 200 retail 
stations, many of them in the Philadelphia and 
Pittsburgh metropolitan areas. 

BP has a strong retail presence throughout the 
state of Pennsylvania. 

Fast facts

The Mehoopany wind farm uses 88 wind 
turbine generators to produce enough clean 
energy to power a city the size of Scranton.  

The 328-foot height of one Mehoopany wind 
turbine is taller than the Pennsylvania State 
Capitol building.

BP’s marketing and trading business sells 
enough wholesale electricity annually 
in Pennsylvania to power the cities of 
Pittsburgh, Philadelphia and Allentown for  
a month.

By the numbers*

$285 million+
Spent with vendors

250+
Vendors supported 

300+
Total jobs supported 

60+
BP employees

$8.9 million+
Property, environmental  
and state income/franchise 
taxes paid

Pennsylvania
BP’s economic investment

PA

View more on www.bp.com/Pennsylvania 
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New York
BP’s economic investment

BP’s Brooklyn terminal handles up to 150 trucks per day.

By the numbers*

$315 million+
Spent with vendors 

200+
Vendors supported 

175+
Total jobs supported 

20+
BP employees

$9.5 million+
Property, environmental  
and state income/franchise 
taxes paid

$3.5 million+
Community spend (2010-14) 

300+
Retail stations

BP’s Brooklyn terminal marks the end of 
a fuel supply chain that spans America, 

delivering energy to New Yorkers and keeping 
them on the move. 

The terminal, centrally located in the country’s 
largest metropolitan area, is capable of shipping  
and receiving gasoline, ethanol and distillates 
via pipeline, marine barge and tanker truck.  
BP ships its products from the terminal through 
the Buckeye Pipeline, which reaches into 
upstate New York, over to Pennsylvania and 
throughout New England.   

The New York City area also is home to more 
than 365 BP-branded retail sites. BP is the No. 
1 marketer of fuel in the city’s five boroughs, 
and it serves the surrounding suburbs as well, 
including Long Island, Westchester County and 
northern New Jersey. 

Beyond the company’s business operations in 
New York, BP employees also give back to the 
communities where they live and work. Since it 
was founded 28 years ago, the BP Community 
Scholarship Program has awarded nearly  
$3 million in scholarships to more than 1,800 
students in New York and New Jersey. The 
owners and operators of local BP sites support 
the program, and the company provides 
additional money through the BP Foundation 
and corporate donations.

Motorists fill up their gas tanks at a BP-branded 
retail site in New York.

Fast facts

The Brooklyn terminal has 12 aboveground 
bulk storage tanks and four additive tanks 
with a combined capacity of more than 
125,000 barrels, or 5.25 million gallons.

BP’s marketing and trading business sells 
enough wholesale power in New York to 
meet the electricity needs of more than 
1 million households, which is more than 
the number of homes in the state’s most 
populated county. 

Air BP, one of the world’s largest suppliers 
of aviation fuel products, serves major  
airports in New York City, Buffalo, Rochester 
and Syracuse.

NY

View more on www.bp.com/NewYork

*   Vendor and tax paid figures for the year ended December 
31, 2014. BP employee and retail station figures as of 
June 30, 2015. Community spend includes BP Foundation.
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A driver fills his tanker truck at the BP Carteret terminal, which serves as a major fuel supplier to 
America’s largest metropolitan area.

By the numbers*

$280 million+
Spent with vendors 

175+
Vendors supported 

1,500+
Total jobs supported 

300+
BP employees

$12.5 million+
Property, environmental  
and state income/franchise 
taxes paid

BP spent $280 million with New Jersey vendors in 2014, 
which is more than the annual casino tax revenue collected 
by the state.

*  Vendor and tax paid figures for the year ended December 
31, 2014. BP employee and retail station figures as of 
June 30, 2015. Community spend includes BP Foundation.

Wayne, New Jersey, is the Western 
Hemisphere headquarters of Castrol, 

BP’s world-class lubricants brand. 

The Castrol site in Wayne is home to a 
state-of-the-art technology center, where 
advanced products are tested and developed 
before being distributed throughout North, 
Central and South America. At the research 
facility, chemists and engineers work 
to enhance the performance of Castrol 
lubricants, finding innovative ways to meet 
the demands of today’s smaller, more 
powerful vehicle engines.  

Elsewhere in New Jersey, BP’s Carteret 
terminal is a major hub for fuel supply on 
the East Coast. Located in the New York 
Harbor area, it provides fuel products to 
serve a population of about 20 million in the 
New Jersey/New York region, the largest 
metropolitan area in the U.S. On a busy day,  
the facility ships around 2 million gallons of 
gasoline and diesel to retail sites throughout  
the region. 

In addition to storing and loading fuel for 
retail delivery trucks, workers at the Carteret 
terminal blend the fuel on site. This is 
important to BP’s customers, who require a 
competitive finished product ready for market.

Formulation technologists review test data for 
Castrol EDGE in a laboratory at BP’s technology 
center in Wayne.

NJNew Jersey 

BP’s economic investment

Fast facts

BP’s marketing and trading business sells 
enough natural gas in New Jersey to 
supply more than 40 percent of the state’s 
households, and enough electricity to meet 
about 25 percent of the state’s overall  
power needs.

Air BP provides jet fuel to Newark Liberty 
International Airport. 

BP owns or directly supplies a significant 
number of its more than 150 branded retail 
stations in New Jersey.

View more on www.bp.com/NewJersey 
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Safety
Committed to compliant and reliable operations

Fast facts

BP supports and participates in several 
industry-led associations, including the Marine 
Well Containment Company (MWCC), which 
was established by Gulf of Mexico oil and 
gas operators in 2011. The MWCC has three 
capping stacks, and other equipment and 
technology to halt and contain a spill.

BP has recruited additional safety experts 
from high-hazard industries and institutions  
— such as NASA and the U.S. military —  
to provide different perspectives on how to 
safely operate.

The company’s global wells institute 
gives BP professionals access to a single, 
systematic training program, which covers 
more than 30 technical courses ranging from 
basic cementing to subsea well intervention. 

Safety is BP’s top priority — period.  
The company is committed to delivering  

the energy that fuels America in a safe,  
reliable way, while protecting its workers,  
the environment and the communities where  
it operates. 

A safer company 
From the boardroom to the rig floor, BP’s 
commitment to safety reaches every corner 
of the organization and is central to everything 
that it does, every day. Regardless of where 
they work or what they do, all BP employees 
and contractors have the power — and the 
responsibility — to stop a job at any time if 
they think it is unsafe. They are the first line of 
defense in assessing the company’s risks and 
managing safe operations.

Tougher standards 
In recent years, BP has toughened its safety 
standards and strengthened checks and 
balances throughout the company. Established 
in 2011, BP’s global safety and operational risk 
team is the company’s next line of defense. 
This team works alongside businesses to set 
clear requirements, maintain an independent 
view of operating risk, and provide technical 
expertise. An additional critical layer is the 
company’s audit team, which monitors all 
contractor activity through regular field visits. 
BP has imposed stricter requirements for 
working with contractors. The company 
measures contractors’ safety performance with 

various indicators, including accident rates and 
data from audits.

Training 
Extensive training programs and first-rate 
technology underpin the company’s safety 
commitment. Offshore rig teams train on 
state-of-the-art, full-scale simulators in Houston 
before leaving for jobs in the Gulf of Mexico. 
BP’s well-control and drilling simulators 
replicate three major operations — deepwater 
drilling, land-based drilling and well-maintenance 
activities — and the facilities where they are 
housed mirror the characteristics of BP-
operated rigs and wells. Training on these 
simulators helps workers develop important 
technical skills, and it prepares them for 
challenges that could arise in the field. 

Equipment and technology
BP seeks to prevent accidents and spills at its 
installations by using leading-edge technology. 

BP’s Houston Monitoring Center (HMC) 
provides 24/7 support to the company’s gulf 
rig teams once they complete their training 
and head offshore. The HMC oversees the 
company’s offshore operations via live data and 
video feeds. 

BP will continue to enhance its courses 
for offshore drilling crews under a global 
agreement with Maersk Training, which plans 
to open a first-class training facility in Houston 
in 2016.

#1
Safety: BP’s top priority

24/7
Around-the-clock support  
provided by the Houston 
Monitoring Center to BP’s well 
operations in the Gulf of Mexico

Workers at the BP-Husky refinery gather 
for a safety meeting.

Bernard Looney, BP’s chief operating officer 
for production, gets a firsthand view of the 
Seadrill West Sirius rig in the Gulf of Mexico.

View more on www.bp.com/SafetyCommitment 
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BP’s marketing and trading team works 
closely with its customers and other BP 

businesses across the company to buy and sell 
everything from oil and natural gas to power 
and financial derivatives. The team keeps BP’s 
production flowing, moving oil and liquids from 
reservoir to consumer, and gas from basin to 
burner tip. This integrated approach allows BP to 
maximize the value of energy resources for the 
company and its customers. 

The company’s two major marketing and 
trading hubs in the U.S. are located in Chicago 
and Houston. Based in the historic Chicago 
Mercantile Exchange building, BP’s oil and 
products business is responsible for buying and 
selling crude oil and refined products on behalf 
of the company’s Downstream businesses. 
Houston is home to BP’s natural gas, power 
and natural gas liquids (NGL) business, which 
is the leading marketer of natural gas in North 
America. BP sells enough natural gas to meet 
the combined daily needs of France, Germany, 
Spain and the United Kingdom. 

BP also is a leading provider of NGL products 
and services, shipping NGLs on most major 
pipelines and managing a fleet of almost 1,400 
rail cars. The company loads more than 10,000 
rail cars and 75,000 trucks annually.

Marketing and trading
Delivering energy to America

Fast facts

BP’s marketing and trading business  
has computer servers that process more  
than 157 trillion independent calculations  
per second.

BP is ranked among the top 20 wholesale and 
retail power marketers in North America.

BP was the first energy company to register 
as a “swap dealer” under Dodd-Frank.  
A swap dealer is a company that creates and 
participates in derivatives markets.

Chicago is home to one of BP’s five main 
trading hubs around the world.

#1
Marketer of natural gas in  
North America

2,000+
North American producers 
and commercial, industrial and 
utility customers served by 
BP’s natural gas and power 
marketing business

BP employees monitor global energy markets 
on the company’s trading floor in Houston.

View more on www.bp.com/Trading 
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Technology
Innovating for the future

BP constantly develops new technologies 
to make its operations safer and 

more efficient, explore and discover new 
resources, and produce the energy that 
keeps America moving. 

Innovation 
The company is a leading innovator in the 
energy industry. For example, BP has the 
world’s largest supercomputer for commercial 
research (in Houston), and it also was the  
first company authorized to conduct 
commercial drone operations over land in the 
United States.

Technology projects
Some of BP’s technology projects seek to 
unlock oil and gas deposits buried deep below 
the ocean floor, where temperatures can top 
300 degrees Fahrenheit and where the water 
pressure reaches 20,000 pounds per square 
inch. BP is working with industry partners to 
design and build the materials, equipment 
and systems necessary to withstand these 
challenging conditions and tap reservoirs 
containing an estimated 10 billion to 20 billion 
barrels of resources.

Oil recovery 
Meanwhile, the company is working to improve 
its enhanced oil recovery (EOR) technology, 
which it uses to extract additional oil from 
existing reservoirs. BP tested breakthrough 
LoSal EOR technology, in which low-salinity 
water is injected into a reservoir to boost 
production, successfully in Alaska. The company 

will use this technology in operations in 2016.

BP also leads the industry in developing 
and deploying advanced seismic imaging 
technology, which sends sound waves into the 
ground to help discover what lies beneath the 
Earth’s surface. Scientists analyze the seismic 
images to determine the best ways to tap 
reservoirs of oil and gas.

BP Ventures
In addition, BP Ventures (BPV) is accelerating 
innovation across the entire energy spectrum 
by identifying and investing in high-growth 
companies. To date, BPV has invested more 
than $160 million in two dozen U.S. companies, 
allowing BP to gain access to emerging energy 
technologies. 

Alternative energy
BP has interests in 16 wind farms in nine 
states with a gross generating capacity of 
nearly 2,600 megawatts. That is enough 
renewable electricity to power about 775,000 
average American homes, or a city roughly the 
size of Houston. BP’s wind operations center 
uses groundbreaking technology to centrally 
monitor all of the company’s wind farms 
across the United States, while working with 
teams on the ground to increase performance, 
improve reliability and manage risk.

BP also has a joint venture with DuPont to 
develop biobutanol, an advanced biofuel that 
can be blended with conventional fuels in higher 
proportions without vehicle modifications.

Fast facts

BP’s Center for High-Performance Computing 
in Houston helps the company’s seismic 
imaging teams simulate, process and predict 
what will happen in a reservoir.

BP uses unmanned aerial systems, or drones, 
to monitor more than 200 miles of roads and 
1,300 miles of pipeline at Alaska’s massive 
and remote Prudhoe Bay oil field. 

BP’s LoSal technology may boost oil 
recovery by as much as 40 percent.

$160 million
Investment by BP Ventures in 
two dozen U.S. companies

775,000
Homes that could be powered 
by the gross generating capacity 
of BP’s U.S. wind farms

An operator in Houston monitors screens that 
show detailed information about BP Wind 
Energy sites across the U.S.

Below photo: Specialists at BP’s Houston 
Monitoring Center are in constant 
communication with offshore rig teams, 
using leading-edge technology to monitor and 
analyze real-time data.

View more on www.bp.com/Tech
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Members of Team BP ride from Houston to 
Austin and raise millions of dollars to fight 
multiple sclerosis.

Community investment
Building a stronger America

Fast facts

The BP MS 150 is the Multiple Sclerosis 
(MS) Society’s biggest fundraising event. 
Team BP represented more than 500 of the 
13,000 participants in the 2015 bike ride. The 
180-mile journey from Houston to Austin lasts 
two days.

BP’s contribution to the Student Conservation 
Association supports the Indiana Dunes 
National Lakeshore, the National Park Service, 
the Cook County Forest Preserve, the Chicago 
Park District and Friends of the Forest. 

BP donated $2.5 million to the Chicago 
Architecture Biennial. From October 2015 
to January 2016, the event will be the 
largest international survey of contemporary 
architecture in North America.

From Alaska to Florida, BP supports the 
communities where its employees live and 

work. The company donates an average of 
$30 million each year to community initiatives 
through a wide range of sponsorships, events 
and activities. 

For example, BP Alaska’s community 
investment is focused on three key areas: 
education, workforce development and the 
environment. In Wyoming, BP supports 
programs to help the town of Wamsutter 
grow with the company’s exploration and 
development of the Wamsutter field.

Some of the major community programs  
BP sponsors include:

BP MS 150
The BP MS 150 bike ride is one of the company’s 
key community efforts. BP is the title sponsor 
of the ride, which raised $20 million in 2015. 
More than $1 million came from Team BP, which 
consistently is the bike ride’s top fundraiser. 

Since partnering with the MS Society in 2001, 
BP and Team BP riders have contributed more 
than $16 million to help pay for MS research 
and programs. 

Student Conservation Association
The company’s support of the Student 
Conservation Association (SCA) is another 
example of BP’s community involvement. 

In June 2015, BP announced a contribution 
of $1 million over two years to the SCA, a 

donation that will support environmental 
programs in Illinois and Indiana near Lake 
Michigan. Those participating in the programs 
include college and high school students, as 
well as veterans. The money also provides 
free, conservation-related education programs 
that will attract 2,000 Chicago youngsters. 

BP’s contribution to the SCA underscores the 
company’s longstanding commitment to the 
environment in the greater Chicago area.

Chicago Architecture Biennial 
BP also is proud to serve as the presenting 
sponsor of the first Chicago Architecture 
Biennial. The three-month long event will 
include a number of exhibitions and educational 
programs featuring many of the world’s  
leading architects. 

Since 2006, BP and the BP Foundation have 
given more than $35 million in charitable 
contributions to Chicago-area civic and 
community organizations, including city 
landmarks such as the Museum of Science  
and Industry.

Indeed, BP and its heritage companies have 
been part of Chicago for more than 100 
years, and the company has long invested 
in the city’s architecture. From Grant Park’s 
pedestrian footbridge to the Art Institute 
of Chicago’s Modern Wing, BP has made 
important contributions to the city’s skyline 
and parks.

$30 million
Donated to support community 
programs every year

BP’s support of the Student Conservation 
Association will benefit the Lake Michigan area.

View more on www.bp.com/Community 
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BP Foundation
Helping local communities

The BP Foundation is a charitable 
organization that helps communities around 

the world by supporting STEM education, 
economic development, practical approaches to 
environmental issues and humanitarian relief. 

Since 2006, the foundation has given more 
than $210 million — over 70 percent of its 
total contributions — to about 8,800 U.S. 
community organizations. Meanwhile, since 
2011, BP employees have amassed more than 
270,000 volunteer hours that the foundation 
has matched financially.

As part of its commitment to STEM education, 
the BP Foundation assists organizations, such 
as the National Action Council for Minorities 
in Engineering (NACME), which seeks to 
“create an engineering workforce that looks 
like America.” BP’s current three-year donation 
of $1 million has supported 200 engineering 
scholarships for students attending one of 
NACME’s 51 partner universities. Since 1990, 
the BP Foundation has contributed more than 
$6 million to NACME.

The foundation also provides financial 
assistance when natural disasters occur, 
collaborating with local BP businesses to 
help those affected. For example, it donated 
$125,000 to provide food, health services 
and shelter to those affected by floods that 
swept across Texas in 2015. A decade ago, 
BP contributed $10 million to Hurricane Katrina 
relief efforts.

Since 2006, the foundation has donated  
more than $20 million to humanitarian relief 
efforts worldwide.

BP volunteers donate their time, energy and money to support important community service 
organizations, such as Houston’s Santa Maria Hostel.

70 percent
Of BP Foundation’s contributions  
are given to U.S. charities

$210 million
In U.S. donations since 2006

270,000
Hours matched financially by the 
foundation since 2011

Fast facts

Since 2006, the BP Foundation has donated 
nearly $300 million to charities worldwide. 

The BP Foundation has paid for more than  
$6 million in National Merit Scholarships to 
about 1,300 students of BP family members.

The BP Foundation is a legal entity separate 
from the BP Group, and it accounts 
independently for all operations, assets, 
liabilities and expenses. Contributions from 
the BP Group fund it entirely. 

BP supports engineering scholarships that 
benefit Tariq Walker (above) and other  
minority students.

Photo credit: Ed Eckstein

View more on www.bp.com/BPFoundation 
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Military veterans
Supporting America’s servicemen and women

0
No difference in pay for BP 
employees during periods of 
qualifying military leave

5
Years BP has supported  
the Warrior Games, a sports 
competition for wounded, ill  
and injured military athletes

Quantaus Kelley’s military training made him 
well prepared for a BP job.

BP is proud to support U.S. military 
veterans as they transition back into 

civilian society. The company also believes that 
hiring veterans is good business, because BP’s 
values of safety, respect, excellence, courage 
and teamwork align with the armed forces’  
core principles. 

As an employer, BP offers excellent benefits 
and policies that promote service in the Guard 
and Reserve, and the Department of Defense 
has honored the company for these efforts. 
In the U.S., employees receive differential 
pay and continued health coverage during 
periods of qualifying military leave. Like all 
BP employees, they also have access to 
short-term counseling and can get referrals to 
address personal and professional challenges.

The company provides additional assistance  
to military families through its participation  
in the Hiring Our Heroes initiative, which  
helps veterans, transitioning service members, 
and military spouses find meaningful 
employment. BP’s partners in this nationwide 
program include other businesses, the U.S. 
Chamber of Commerce Foundation and the 
U.S. departments of Labor, Defense and 
Veteran Affairs.

BP also has joined with private companies, 
government agencies and nonprofit 
organizations to launch the Coalition for 
Veteran Owned Business. This initiative helps 
such businesses (including those operated by 
military spouses) find important information 
about education, resources, supplier 
opportunities and more.

Fast facts

BP was one of 15 employers, out of nearly 
3,000 nominated, to receive the 2015 
Secretary of Defense Employer Support 
Freedom Award, which is the highest 
recognition the U.S. government gives to 
employers for supporting workers who serve 
in the Guard and Reserve.

BP partners with Semper Fi Fund and 
America’s Fund to provide both immediate 
and lifetime assistance to wounded, critically 
ill and injured service members from all 
branches. As a sponsor of Team Semper Fi in 
the Marine Corps Marathon in Washington, 
D.C., BP supports the organization’s largest 
fundraiser of the year.

BP America is a “Military Friendly 
Employer,” states GI Jobs magazine, and 
one of America’s “Best of the Best Top 
Veteran-Friendly Companies,” according to  
a 2015 ranking in U.S. Veterans Magazine.

View more on www.bp.com/Veterans 
Volunteers hand out water to runners at the 
Marine Corps Marathon.
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STEM education
Investing in the next generation

Fast facts

Victory Media ranked BP No. 1 on its 
inaugural list of 2015 STEM Jobs Approved 
Employers. The first-of-its-kind list rates 
companies on their responsiveness to 
creating and filling high-demand, high-growth 
STEM occupations.

BP offers university students the opportunity 
to gain new skills and work with new 
technologies through various initiatives, 
including the Ultimate Field Trip and 
Discovery Days. Both programs offer 
students insight into the energy industry 
while cultivating critical career skills that go 
beyond the classroom.

In 2013, BP committed $4 million for a new 
strategic partnership with the University of 
Texas at Austin to support several leading-
edge oil and gas industry research projects. An 
initial area of focus is related to the company’s 
Project 20K, a multi-year initiative seeking to 
develop next-generation systems and tools to 
help unlock deepwater resources. 

BP helps young women develop a lifetime interest in STEM.

$60 million
Spent to support STEM 
education across the U.S.  
(2012-14)

71
U.S. universities BP hired 
students from for full-time  
roles in 2014

The American labor force is getting older, 
and that means an increasingly large 

number of energy workers are moving toward 
retirement. Through 2018, the number of jobs 
related to science, technology, engineering and 
math (STEM) is expected to reach 8 million. 
BP is helping to ensure the next generation is 
prepared to fill that gap.  

For more than six decades, BP has supported 
STEM education initiatives across the U.S. 
Since 2012, BP and the BP Foundation have 
invested more than $60 million in activities that 
encourage students to pursue STEM subjects 
and careers. The company is committed to 
helping teachers and students, especially 
girls and underrepresented minorities, get the 
resources and support necessary for success.

To infuse additional diversity into its STEM 
strategy, BP joined Million Women Mentors, 
a national nonprofit mentoring campaign 
designed to help young women learn more 
about STEM careers. The program empowers 
BP employees to inspire and instill confidence 
in girls of all backgrounds.

BP also supports GeoFORCE, a program run  
by the University of Texas at Austin, which 

takes students from underserved high  
schools on field trips to explore geologically 
significant sites across the U.S. In addition 
to the more than $1 million BP has provided 
to the program, employees also volunteer as 
mentors and help with field instruction.

Students get a feel for geology at a BP-sponsored 
STEM event.

View more on www.bp.com/STEMed
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Supplier diversity
Working with minority- and women-owned businesses

BP’s commitment to supplier diversity 
is aligned with the company’s 

commitment to America. The company has 
spent more than $4.5 billion with diverse 
suppliers since 2008, and was one of the first 
major corporations to create a formal program 
to increase purchases with minority- and 
women-owned businesses. 

This investment helps the communities where 
BP operates by boosting economic development 
while supporting jobs and local employers. 

The company is working toward achieving  
$1 billion in annual spend with certified minority 
and women business enterprises (M/WBEs) in 
the U.S. 

In 2015, BP America again was named one 
of America’s Top Corporations for Women’s 
Business Enterprises by the Women’s 
Business Enterprise National Council.  
This award recognizes corporations with 
supplier diversity processes that have 
worked especially hard to bring qualified and 
competitive WBEs into their supply chains.

The most important recognition comes from 
the suppliers themselves:

“ As a longtime supplier 
of BP, I can honestly say 
‘strategic partnership’ is 
what best describes Jackson 
Offshore Operators and BP’s 
relationship. BP is a large 
organization, but it is made 
up of caring individuals who 
believe in their suppliers 
and the communities that 
surround them.”

—  Lee Jackson, CEO 
Jackson Offshore Operators

$4.5 billion
Spent with diverse suppliers  
since 2008

40
Years of working with certified 
diverse suppliers

Debra Jennings-Johnson, BP’s senior director 
of supplier diversity, speaks to representatives 
from minority and women business enterprises 
at the 2015 Offshore Technology Conference 
in Houston. 

Companies such as Jackson Offshore 
Operators, led by CEO Lee Jackson 
(center), demonstrate the benefits of  
BP’s commitment to supplier diversity.

Fast facts

BP does business with nearly 300 certified  
minority and women business enterprises in 
the U.S. every year. 

For more than four decades, BP has 
worked with minority and women business 
enterprises that are competitive and that 
operate safely and efficiently.

BP America has been recognized four times 
as one of America’s Top Corporations for 
Women’s Business Enterprises.

View more on www.bp.com/SupplierDiversity 
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Olympic and Paralympic support
Teaming up with America’s top athletes

Left photo: Wounded, ill and injured military 
athletes competed in the BP-sponsored  
2014 Warrior Games.

Below photo: Veteran, U.S. Paralympian 
and BP athlete ambassador Brad Snyder 
participated in the 2014 Valor Games.

BP has been a proud sponsor of the  
United States Olympic Committee 

(USOC) and Team USA since February 2010. 
Through this partnership, the company has 
placed a special focus on supporting the 
USOC’s Paralympic community. 

BP is sponsoring seven U.S. athlete 
ambassadors competing for a spot on  
Team USA at the Rio Olympic and Paralympic 
Games in 2016, including five Paralympians. 
The company provides resources to support 
the athletes during training and competition, 
ensuring they have the necessary coaching, 
equipment and travel capabilities. BP also 
partners with its athlete ambassadors to 
support local communities and charities that 
align with each athlete’s desire to give back.

These elite athletes embody BP values and 
represent the diversity of its employees. They 
are strong champions for their communities — 
the same communities where BP employees 
live and work — and relentless in their pursuit 
of excellence. 

BP also works closely with the USOC’s 
Paralympic community to create opportunities 
for wounded veterans and Americans with 
disabilities. The company proudly assists in 
their recovery and rehabilitation through sports, 
including training and competitions. BP donated 
$1 million to help build the USOC’s new Ted 
Stevens Sports Services Center in Colorado 
Springs and support existing U.S. Paralympic 
programs, many of which offer resources to 
disabled veterans.

Fast facts

Over the past five years, BP has sponsored 
17 individual U.S. Olympic and Paralympic 
athletes, who won a combined 22 medals at 
the 2012 and 2014 Games.

BP and its local BP-branded fuel retailers are 
proud to play a part in building awareness of 
the Paralympic movement in the U.S. through 
grassroots support of Paralympic Sports Clubs 
nationally. Since 2011, BP-branded retailers in 
13 states have donated more than $900,000 
to their local Paralympic Sports Clubs.

In 2014, BP partnered with the University 
of Illinois and the United States Olympic 
Committee to create the National Wheelchair 
Racing High Performance Center, upgrading 
the facility and equipment to provide elite-
level training, coaching and high-performance 
camps for U.S. Paralympians and hopefuls.

7
BP-sponsored U.S. athlete 
ambassadors competing for  
a spot on Team USA at  
the Rio Games in 2016

BP Athlete Ambassadors 

Nathan Adrian, Swimming

Lex Gillette, Paralympic Track & Field

Tatyana McFadden, Paralympic Track & Field

Sanya Richards-Ross, Track & Field

Brad Snyder, Paralympic Swimming

Melissa Stockwell, Paralympic Triathlon

Matt Stutzman, Paralympic Archery

View more on www.bp.com/TeamUSA 
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In 2010, BP committed to help the people of 
the Gulf Coast recover from the Deepwater 

Horizon accident. Over the past five years, 
the company has spent more than $29 billion 
to respond to the accident and restore the 
region’s economy and environment — and the 
results are encouraging. 

The gulf economy has rapidly rebounded, with 
tourism records being broken every year since 
the spill. Meanwhile, government data show 
that post-spill fish populations in the gulf are 
robust, and that gulf seafood is safe to eat. 

Extensive scientific data collected and analyzed 
over the last half-decade show that the 
environmental impact was of relatively short 
duration and limited in geography. The science 
points to the gulf recovering more quickly  
than anticipated.

BP voluntarily committed to provide up to  
$1 billion in early restoration money to expedite 
recovery of natural resources injured as a result 
of the Deepwater Horizon accident. A total of 
54 projects — costing about $700 million — are 
underway across the Gulf Coast. BP and the 
state and federal trustees also have reached 
agreement in principle on another 10 projects 
totaling about $134 million.

In July 2015, BP reached agreements in 
principle to pay up to $18.7 billion to settle 
all federal and state claims arising from the 
Deepwater Horizon accident and spill, with 

payments to be spread over 18 years.  
The agreement in principle also includes 
settlement of claims made by more than  
400 local government entities.  

While the federal and state agreements in 
principle are subject to execution of definitive 
agreements, this is a realistic outcome that 
provides clarity and certainty for all parties.

Gulf restoration
Fulfilling our commitment

Fast facts

BP began compensating Gulf Coast residents, 
business owners and others with legitimate 
damage claims within weeks of the accident. 
Through July 2015, BP had paid $14.5 billion 
in claims, advances and settlements.

As of July 2015, BP had spent around 
$1.3 billion to pay for the Natural Resource 
Damage Assessment process. Through the 
largest assessment ever conducted, BP and 
state and federal trustees have investigated 
potential injury to wildlife and habitat, and the 
recreational use of these resources.

The Coast Guard ended the last remaining 
active cleanup operations along the gulf 
shoreline in April 2014 and transitioned 
these areas to the National Response Center 
reporting process. 

$29 billion
Spent on response, cleanup, 
claims, government payments 
and restoration

$500 million
Committed for independent 
long-term scientific research 
through the Gulf of Mexico 
Research Initiative

Gulf wildlife is rebounding.

BP spent more than $14 billion responding to the spill and cleaning shorelines of  
Gulf Coast beaches.

View more on www.bp.com/GulfCommitment
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Join the conversation
Stay in touch with BP America

> Commitment to safety > Commitment to energy security

> Commitment to U.S. economy > What we do

Learn more about BP’s company operations and community 
efforts in the U.S. by visiting BP America’s social media 
channels and website.

      bp.com/EIR

facebook.com/BPAmerica

@BP_America

linkedin.com/company/BP 

youtube.com/BPplc 

flickr.com/bp_images

plus.google.com/+bp

bp.com/us

https://twitter.com/BP_America
www.linkedin.com/company/bp
www.youtube.com/user/BPplc
www.flickr.com/photos/bp_images
https://plus.google.com/+bp/posts
http://www.bp.com/en_us/bp-us.html
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